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Beer and Brands
An Introduction to Branding for Nonprofits



1. What do we mean by Brand?

2. The typical nonprofit brand

3. The good nonprofit brand



Brand = Soul




Brand = Promise
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Brand = Value Statement
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Brand = Name and Visual Identity
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The Typical Nonprofit Brand



Looks cheap
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Tries too hard




Doesn’t stand out




Spins out of control
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The Good Nonprofit Brand



Has clear focus




Respects the audience
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Works as a system
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See pictures and stories from Health Insurance
Reform Now events all across the country

LEARN MORE
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What You Can Do



Thank You

27 West 24th Street Suite 9A New York, NY 10010

t: 212.242.5300 f: 212.242.4301 info@empax.org



